
 

Get Your Ready-Made Info Product & Start Making Money 
http://www.specialreportclub.com/amember/go.php?r=9-SRC-9&i=l1 

Your Seasonal Marketing Checklist 

Brought to You By SpecialReportClub.com 
 

 I have surveyed my market to find out what seasonal products they want, need or 
can’t find. 

 I have taken into account my ideal customer’s buying habits and preferences: 

 Peak sales 

 Sales lows 

 I have analyzed my competitors’ sites and past performance through data 
analysis like SEOmoz, Quantcast and Alexa.   

 I have analyzed seasonal trends, holidays and recurring cycles in my niche 
market for: 

 Seasonal “highs” 

 Seasonal “lows” 

 Current trends I can capitalize on to my niche market’s benefit 

 Other_____________ 

 I have analyzed seasonal trends through such sites as: 

 Google Insights and Trends 

 Magazines.com 

 Amazon.com 

 Other______________ 

 I have set a budget for my holiday promotions. 

 I have considered using Advertising to kick start my campaign.   

 Facebook Ads 

 PPC (Pay Per Click) 

 Other_______________ 

 I have analyzed not only what my customers want or need, but also  

 If my customer is willing to pay 

 What the market will bear 

 If I can release a product that will sell at a higher rate because of holiday 
season need 

 If special options such as discounts for a second product purchased with 
the first could work well for my niche market 
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 Other______________ 

 I have analyzed all the data I’ve collected, and created a Seasonal Marketing 
Calendar (either paper or with whatever online organizational system works best 
for me).  I’ve made sure to include: 

 Traditional holidays 

 Recurring annual events important to my niche 

 Spring, Summer, Autumn, Winter 

 Other_________________ 

 I have determined who I’m targeting in each campaign. 

 New customers 

 Current customers 

 Old customers who haven’t bought for a while 

 Related customers I can expand my product line to include 

 I have factored in the “slow” times and decided how they are best used to keep 
my sales consistent over the year: 

 To devote extra time to seasonal marketing campaigns 

 To devote extra time and focus to ensuring these “lows” diminish 

 Other___________________ 

 I have created a good marketing mix between online and offline campaigns, 
spreading my efforts over a combination of any of the following: 
 

Online: 

 ezine articles; ads 

 Joint Venture campaigns particularly suited to seasonal promotion 

 Email autoresponder series for my list 

 Seasonally-targeted freebies to bring new subscribers opting in 

 Blogging (new holiday blogs, guest posting, etc) 

 PPC campaigns 

 Facebook ads 

 Seasonal Affiliate campaigns with special seasonal material available to 
my affiliates (and I’ve let them know) 

 Contests 

 Article writing campaign 
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 Charity promotional tie-ins 

 

Offline: 

 Direct Mail  

 Flyers 

 Traditional print (press releases, local radio interviews, local TV, B2B 
offers, etc.) 

 Trade shows 

 Other________________ 
 
 

 I am continuing to track and test at every stage of my seasonal campaign, taking 
into account: 

 My ROI (return on investment)  

 Click-through rates on my ads 

 Costs 

 Profits 

 Losses 

 What’s working and what isn’t (headlines, sales copy, articles, etc). 

 I am committed and ready to making seasonal marketing an important strategy to 
make the most of every opportunity for profit! 

 

 

 


